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Case Study | Plumbing Services
Leading best-in-class marketing platform, Advantage™, enables company to successfully sell and manage search and

display campaigns, by increasing Calls by 24%!

Executive Overview

A plumbing service in Fresno, CA was seeking new ways to promote its A
services to more local commercial, industrial and residential property o
owners. The company had 70 years of experience and provided free 8 A

estimates over the phone.
increase in CTR
Even though the company offered a whole array of services such as drain
cleaning, hydro jetting, repairs & installations, the owners were facing stiff
competition from other local plumbing service providers. So to stand out,
the company sought a better way to manage it's website and online

marketing campaigns. 2 4 %

Challenges increase in Calls

The company's owners were managing their website & campaigns in-

house but knew very little about their online presence and campaign

performance, since there was no reporting system in place. There was little

time to monitor and optimize for maximum ROI. All the ads were being 7 (y
provisioned directly via Google AdWords and barely being optimized. (0]
To increase their company’s visibility online, the business owners needed decrease in CPC
a solution that would help them automate campaign set up and

optimization, plus provide tools for maximizing their ROI.

The Solution

iMedia Audiences platform, adVantage, helped the advertiser optimize their spend on search
advertising by offering automated bid management, delivering precise budget pacing, automating
frequency management and providing data reporting support.

The campaign was restructured according to industry best practices using tightly themed groups of
keywords and customized ad copy. Call Tracking was enabled, giving the advertiser the ability to
identify calls that were being generated by the campaign. The campaign was further customized to
engage people accessing the ads via mobile devices.

From December 2018 to January 2019, the business received a total of 21 Calls with an average CTR
of 3.56% at a CPC of $11.71. The industry average for CTR in consumer service industries is 2.41%.

After being optimized based on performance data, the campaign showed enhanced results. From
February 2019 to March 2019, the business received 26 Calls, an increase of 23.8%. The average CTR
increased to 3.84% and the CPC decreased by 6.83% to $10.91. The, clicks to calls, conversion rate
was 7.1%.
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