Kitchen Design

Facebook Leads Campaign
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CHALLENGES

A Florida based kitchen design company was
looking to use its Facebook presence as a
tool for generating leads at a lower cost. As
a small business, they were in need of a
solution that notifies them when leads come
in so they can respond to requests quickly.

SOLUTIONS

iMedia Audiences Lead Dashboard and
Lead Notification offer real-time views of
leads generated by the campaign and
advertisers receive an email each time a
new lead is submitted by the campaign.

BENEFITS

Single interface for advertisers to see
1 the leads generated by their Facebook
Leads campaigns.

Notifications enable merchants to
respond  quickly to  customers,

reducing response times and
increasing customer satisfaction.
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