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Leading best-in-class
marketing platform,
adVantage™, enables
company to successfully
manage search campaigns by
increasing their Call Volume
by 111% in just 12 months.
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EXECUTIVE SUMMARY

A family owned and operated furniture retailer established
in the 1950s was a well-trusted company in South Carolina.
For years they had enjoyed the patronship of several repeat
customers along with a steady stream of new customers who
mostly found the business through word of mouth. But in
the past few years, the company had started experiencing a
lack of new customers as several big box furniture stores
had starting moving in the area. To stay ahead of the new
competition, the advertiser needed to find a way to attract
more customers while keeping costs low.

CHALLENGES

The company owners had started managing their online
search campaigns themselves but with limited experience in
campaign management, they were unable to use their
budgets optimally. The campaigns were being managed
directly in Google Adwords and the owners were not able to
constantly monitor keyword bids or ad schedules. They were
also unable to accurately track & report campaign results.

THE SOLUTION

The advertiser's campaigns were set according to industry
best practices using tightly themed groups of keywords and
customized ad copy. Our ad copy and keyword library was
used to populate the campaigns. This drastically reduced the
campaign set up time. Call Tracking was enabled, giving the
advertiser the ability to identify calls that were being
generated by the campaign.

In the first month, the business's campaigns had a Click
Through Rate of 4.66% which lead to 95 Calls at a Cost Per
Lead of $94.65. The campaigns were then optimized based
on performance data. After just 12 months, the advertiser
received 265 calls, an almost 3x increase. The Click Through
Rate increased by 24 % to 5.79% and the Cost Per Lead fell
to $46.88. The average Click Through Rate for the Home
Goods industry is 2.44%.
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PLATFORM
FEATURES USED

» Agnostic channel bidding

+ Automated multi-channel
bid management

» Automated ad schedules

+ Automated budget pacing

+ Conversion-based
optimization

+ Data reporting support

+ Taxonomy

* Call Tracking
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READY FOR THE NEXT CHALLENGE

You can be our next success story! Let us manage your
search campaigns using our proprietary, battle-tested
technology. Our adVantage™, platform offers efficiency
features such as campaign cloning, bulk edits, automated
multi-channel bid management, and precise budget pacing.
The platform also offers conversion-based optimization and
data reporting support.
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