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Story

ﬁci DENTIST

Leading best-in-class
marketing platform,
adVantage™, enables a
dentist to successfully
manage search campaigns by
increasing their Click
Through Rate by 6 4% in just
12 months.
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EXECUTIVE SUMMARY

A dentist, in Michigan, had been providing dental care
services to local families for over a decade. The full service
dental practice offered preventative, restorative and
cosmetic dental procedures to its patients. To be
accommodating of their patients' schedules, they offered
early morning and evening appointments.

However, in the past few years, the dentistry had started
noticing a steady decline in new business. The advertiser
needed to find a way to attract new patients without
investing too much time and money in it's marketing efforts.

CHALLENGES

The receptionist was tasked with managing the dental
practice’s online presence, including their paid advertising.
With no prior campaign management experience, the
receptionist struggled to provision and monitor ad
campaigns. There was no time to optimize the ads or to track
and report campaign results. Thus, the campaigns ended up
producing disappointing results.

THE SOLUTION

The advertiser's campaigns were set according to industry
best practices using tightly themed groups of keywords and
customized ad copy. Our ad copy and keyword library was
used to populate the campaigns. This drastically reduced the
campaign set up time. Call Tracking was enabled, giving the
advertiser the ability to identify calls that were being
generated by the campaign.

At first, the business's campaigns had a Click Through Rate
of 3.09% which lead to 507 Calls at a Cost Per Lead of
$16.73. The campaigns were then optimized based on
performance data. After just 12 months, the advertiser
received 591 calls, an almost 17 % increase. The Click
Through Rate increased by 76 % to 5.45% and the Cost Per
Lead fell to $14.14. The average Click Through Rate for the
Health and Medical industry is 1.79%.
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+ Agnostic channel bidding

+ Automated multi-channel
bid management

+ Automated ad schedules

+ Automated budget pacing

+ Conversion-based
optimization

+ Data reporting support

+ Taxonomy

READY FOR THE NEXT CHALLENGE

You can be our next success story! Let us manage your

* Call Tracking search campaigns using our proprietary, battle-tested
technology. Our adVantage™, platform offers efficiency
features such as campaign cloning, bulk edits, automated
multi-channel bid management, and precise budget pacing.
The platform also offers conversion-based optimization and
data reporting support.
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