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Lower acquisition costs & boosting engagement
for auto dealerships with Facebook VLASs

Challenges

Auto dealerships face rising costs in acquiring new customers in
competitive markets, making it harder for agencies and media
companies to maximize budgets while generating quality leads.
Meta provides a way to generate potential customers through
Vehicle Listing Ads (VLASs), but it is a challenge to set up, manage,
and optimize. To stay ahead, digital agencies need a solution that
leverages Meta while cutting costs and delivering a strong ROI
(return on investment).

Solutions

Al-Driven Optimization for Lower CPC
iMedia Audiences uses automated bidding to optimize budgets,
ensuring better visibility and engagement at lower costs.

Boosting Engagement & Click-Through Rates

With precise targeting and tailored ads, we boosted clicks by 78.5%
for an automotive dealership client in five months, driving more
qualified buyers to dealership listings. Our click-through rate (CTR)
grew by almost 50%.

Maximizing ROl with Data-Driven Campaigns

By optimizing ad placements and budgets, we increased

impressions by 63.7%, driving more leads and dealership success. At
the same time, costs per click (CPCs) were cut nearly in half,

Key Metrics

Impressions

+20%

CTR

+48.9%

Clicks

-43%



Results

78.5% increase in clicks: A significant jump in user engagement
through optimized VLAs and precise audience targeting.

43% reduction in cost per click (CPC): By leveraging automated
bidding strategies, we successfully lowered ad costs while
maintaining high-quality traffic.

20% growth in impressions: With improved ad placements

and enhanced targeting, we increased brand visibility, ensuring
dealership ads reached a wider and more relevant audience even as
the budget stayed flat.

48.9% increase in click-through rate (CTR): More refined ad
creatives and optimized placements boosted CITR, driving higher
engagement and better conversion potential.
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Be Our Next Success Story!

Let us handle your Facebook Vehicle Listing Ads and drive real results
for your dealership. We help you lower ad costs, increase engagement,
and connect with the right buyers through precision targeting and Al-
driven strategies.

Stay ahead of the competition with smarter, data-backed advertising.
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